
Raed Kajoor Al Nuaimi
Chief Executive Officer 

Has held senior management  
roles over a 15-year period with 
companies such as Tatweer, Dubailand, 
and Dubai Properties Group. 

He was previously Chief Leisure and 
Entertainment Officer at Meraas 
Holding, where he helped develop new 
strategies and identify opportunities 
for the company in the leisure and 
entertainment field.

Paul La France
Chief Projects Officer 

With more than 37 years’ experience 
in worldwide entertainment and 
hospitality developments, he was 
previously Vice-President of 
Programme Management at Samsung 
C&T Corporation. 

Among the many projects with which 
he has been involved are Disneyland 
Paris, Walt Disney Studios Paris, 
Animal Kingdom (Florida), Hong Kong 
Disneyland Resort, Universal Studios 
Hollywood and CityWalk Expansion 
(California), Universal Studios Japan, 
and Royal Island Resort (Bahamas). 

Matthew Priddy
Chief Technical Officer 

More than 35 years’ experience in 
prototype, project development,  
and real estate with expertise in  
the creative development of 
entertainment destination projects. 

He spent 20 years at the Walt Disney 
Company, with responsibility for 
design, engineering, manufacturing, 
and overall project management for  
a number of Disney theme parks, 
resorts, and technical developments. 

He holds a Bachelor’s degree in 
theatrical technology from the 
University of California, Los Angeles. 

Sandesh Pandhare, CFA
Chief Financial and  
Investment Officer 

Has 25 years’ experience in the global 
private equity and investment industry, 
having previously held senior positions 
at prominent UAE companies such  
as Istithmar World and Jebel Ali  
Free Zone.

He holds a Master’s degree in 
management studies from Mumbai 
University, India; a Bachelor’s degree 
in engineering from Pune University, 
India; and is a CFA charter holder. 

Stanford Pinto
Chief Parks Operating Officer

More than 20 years’ professional 
experience, with expertise in risk 
management, corporate governance, 
internal auditing, and process control 
and design management. 

He previously held senior executive 
positions within the business 
consulting and risk management 
divisions of leading accounting firms 
including Arthur Andersen and Ernst  
& Young. 

He holds an MBA from Pune 
University, India, and a Bachelor’s 
degree in commerce from the 
University of Mumbai, India.

Vinit Shah
Chief Strategy and Business 
Development Officer

More than 15 years’ experience in the 
leisure and hospitality industry, having 
previously held senior management 
positions at Dubai Properties Group 
and several Fortune 500 companies. 

He holds an MBA from the Asian 
Institute of Management in the 
Philippines, a strategic finance 
certificate from the Vienna University 
of Economics and Business, and a 
Master’s degree in commerce and 
business management from the 
University of Mumbai, India.

Aida Hamza 
Senior Vice-President,  
Business Support

More than 27 years’ experience in 
management, corporate affairs, 
marketing, and communications, 
having previously been Director of 
Supply Chain Management, Human 
Resources, Corporate Affairs and 
Marketing at Ejadah Asset 
Management Group, as well as 
Executive Director of Corporate 
Services at Istithmar World. 

Klaus Assmann 
Vice-President,  
Hospitality and Retail

More than 27 years’ experience in the 
hospitality industry across the UAE, 
Thailand, and the United States – 
leading the opening/renovation of 
numerous hotel properties.

He was previously General Manager  
of Sofitel Dubai Downtown, as well as 
completing tenures at Jumeirah Group 
in the UAE, Thailand, and the United 
States; Shangri-La Hotels and Resorts 
in the Philippines; Park Hyatt in 
Germany and the United States; 

Julien Munoz
Vice-President, Sales 

More than 20 years’ experience in 
leisure and hospitality, including 12  
in the theme park industry, having 
previously been Director, Marketing & 
Sales at Disneyland Paris. He has also 
worked with Groupe Accor in France, 
and Hilton International in the UK.

He now leads Dubai Parks and Resorts’ 
sales and distribution strategies 
internationally and domestically, and is 
also responsible for ticket pricing and 
revenue management.

Mr Munoz is an MBA graduate from 
Essec Business School in Paris and 
Cornell University, New York.
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The DXB Entertainments Family
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Our talent is the most important 
asset of the Company. They are 
our brand-ambassadors, and  
it is only through over 3,000 
multi-cultural employees, with 
the right talents and service  
mind to service our customers, 
stakeholders and shareholders, 
that we can continue to grow 
within the leisure and 
entertainment industry.

The Company aims to become  
an employer of choice in the 
markets we operate in, by offering 
opportunities to both grow  
and develop experience across 
multiple assets. Our corporate 
culture is driven by the goal  
to achieve the highest safety 
standards and customer 
satisfaction levels for our visitors. 

The DNA of DXB Entertainments’ 
talent is reflected in the  
following pillars:

Fun – at work for our employees 
and for our guests when visiting us

Integrity – when dealing with 
customers and colleagues

Respect – for cultural differences 
and for each other

Safety – of our guests and 
employees 

Passion – about delivering the 
ultimate customer experience

We have made a substantial 
investment in recruiting and 
training a workforce that stands 
out from the crowd. Retaining that 
talent, against the challenges of  
a unique working environment 
and the cultural differences of  
the region, demands a concerted 
effort and will remain the focus  
for 2017.

Employee Wellbeing
The wellbeing of our team  
is paramount. If our talent is 
happy with their lifestyle and 
environment – comfortable 
accommodation, access to  
good facilities and trouble-free 
transportation – then they will 
become effective ambassadors 
and more likely to deliver the 
customer experience our visitors 
expect of us. Building loyalty  
and motivating our workforce  
is therefore vital. We will achieve 
this through careful talent 
management, including identifying 
the leaders of tomorrow and 
giving them the tools they  
need to lead, and creating an 
all-inclusive employee culture.

A WORKFORCE  
THAT STANDS OUT  
FROM THE CROWD

The DXB Entertainments Family continued

The year of recruitment required a 
global manpower planning effort, with 
10 recruitment drives across Europe, 
the USA, Russia and Eastern Europe, 
Africa, and Arab nations. 

Employee breakdown

 Theme parks 71%

 Shared services and corporate 15%

 Retail and hospitality 14%

68% Male 32% Female

   3,184
Over 3,000 multi-cultural employees  
from 88 nationalities.

16    |  DXB Entertainments Annual Report 2016



Our commitment to instilling a 
culture of happiness at every level 
of the operation saw the launch  
of a Happiness Fund for our 
colleagues at Dubai Parks and 
Resorts. This unique concept 
provided grants for the team at 
the region’s largest theme park 
destination to improve their life 
and outlook. This is a cornerstone 
of His Highness’ National 
Programme of Happiness and 
Positivity that encourages 
investment in an individual’s 
happiness and positivity to boost 
productivity and innovation.

Employees at Dubai Parks and 
Resorts make voluntary 
contributions to the Fund to 
provide grants for major life 
events, such as a birth, ill health  
or starting a new life. All members 
of staff have access to it. A 
Happiness Committee, made up 
of DPR personnel, measures and 
reviews the happiness quotient  
of their colleagues and guests  
to the destination alike. There is 
also a growing community focus 
on supporting charities, special 
needs and other initiatives.

Our GEMBA team (literally ‘the real 
place’ in Japanese) at Dubai Parks 
and Resorts is another employee 
welfare programme, with a vision 
simply to bring people together 
and disconnect them from the 
stress of working life. 

Since its launch in early 2015, the 
GEMBA team has organised team- 
building events, hosted an annual 
National Day Awareness, and 
sponsored employees for activities 
such as the Dubai Marathon.

Diversity
DXB Entertainments is committed 
to equal and fair treatment of all 
of its employees and does not 
tolerate discrimination based on 
race, gender, nationality, age, 
disability or religion.

The DXB Entertainments Family 
comes from many parts of the 
world, reflecting the same 
diversified visitor mix we expect 
at our attractions. At Dubai Parks 
and Resorts, assembling over 
3,000 multi-cultural employees 
from 88 nationalities with the 
right talents and minds to service 
our customers, stakeholders and 
shareholders alike has been a key 
focus in 2016.

The year of recruitment at Dubai 
Parks and Resorts involved a 
global manpower planning effort, 
requiring no fewer than 10 
recruitment drives across Europe, 
the USA, Russia and Eastern 
Europe, Africa and Arab countries. 
Getting our cultural and personnel 
mix right is key to creating a 
memorable experience for visitors 
to our attractions. We are a people 
business and since our talent  
is frequently the main point of 
contact, first impressions are vital.

Recruitment, of course, is an 
ongoing process and Emiratisation 
remains as important to this, as 
does our international outreach. 
In line with the Dubai Plan 2021 
and 7-Year National Agenda, the 
Company aims to invest in and 
grow a new generation of national 
talent for the leisure entertainment 
industry to ensure the long-term 
sustainability of the sector in the 
region. This complements the vision 
of His Highness Sheikh Mohammed 
bin Rashid Al Maktoum, UAE Vice 
President and Prime Minister and 
Ruler of Dubai, to nurture and 
empower Emirati skillsets in all 
business sectors.

The Company ran a dedicated 
Emiratisation programme in 2016 
with a goal of recruiting close  
to 1000 Emiratis, through three 
initiatives: Forsati, Sahim, and 
Helmi, which offer Emiratis of all 
career levels, from new graduates 
to future leaders, an inspiring 
range of job opportunities.

As at the end of 2016, the 
Company employed 269 Emirati 
nationals, and we will continue  
in our efforts to attract more 
nationals to our growing industry. 

Employer of choice

Getting our cultural and 
personnel mix right is key  
to creating a memorable 
experience for visitors. 

Emiratisation remains a core 
part of our recruitment 
strategy, so we keep looking 
for more nationals to add to 
our growing talent pool.
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