
Market Overview

A highly diversified visitor base

More than 70 percent of visitors  
to Dubai come from outside the 
region, with India and Saudi Arabia 
each accounting for 11 percent and 
the UK 9 percent.

Dubai visitors  
spend more

Visitors to Dubai spent an 
average of US$2,050 per 
visit, the highest in the world, 
and more than double the 
spend in London.

Total visitor spending

   US$ 31.3 bn
Total visitor spending in Dubai helped 
it achieve top global ranking in 2016.

Supporting the growth  
of the regional industry

We are interested in working 
with countries like the 
Kingdom of Saudi Arabia and 
India to help them develop 
national theme park industries. 
Both countries have a 
child-friendly culture in 
common with Dubai.

Riding the tourism wave

DPR has the opportunity to ride the 
crest of the tourism wave and to fill 
the demand for quality theme park 
attractions in the region with its own 
world-class facilities. 

DUBAI’S CORE 
STRENGTHS  
REMAIN
Like many leisure-focused sectors,  
we are subject to market conditions 
beyond our control. Recent years 
have seen a fall in the value of the 
dollar, a weakening rouble, a sharp 
decline in the oil price, and uncertainty 
created by Brexit. 

But while many of these factors have 
had an impact, other forces are 
coming into play to lessen the effect. 
Chief among these are Dubai itself, the 
completion of DPR and the expected 
growth of the global leisure industry.

More than three billion people are  
a four-hour flight or less to Dubai,  
the world’s fourth most-visited city. 
DPR is well positioned to benefit  
as it takes its place alongside some  
of Dubai’s many other world-class 
tourist attractions.

6% – Americas

Source of visitors by region (% in Jan-Dec 2016)

Sources:

1  MasterCard Worldwide Global Destination  
Cities Index Report 2016

2  IAAPA Global Theme and Amusement  
Park outlook 2016-2020

3  Wilkofsky Gruen Associates
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5% – Africa

21% – Western Europe

5% – Russia, CIS, EE  
(Eastern Europe)

18% – South Asia

9% – North Asia and  
South-East Asia

2% – Australasia

23% – GCC

11% – MENA

The global theme  
park market

The MENA region is 
expected to have a 1.1 
percent market share of 
the global theme park 
market by 2020, from  
0.2 percent in 2015.

State-of-the-art developments

The city’s newest state-of-the-art 
developments include Dubai Safari 
Park, Ain Dubai – the world’s 
largest ferris wheel – the 3km-long 
Dubai Water Canal and the 
2,000-seat Dubai Opera, and add 
to its reputation as one of the city 
wonders of the world.

Dubai – happy,  
creative, empowered 

The leadership’s vision for Dubai to 
become a city of happy, creative and 
empowered people is embodied in its 
hosting of Expo2020, the next World 
Expo, which is expected to attract  
25 million visitors. 

Total visitors Jan-Dec 2016

   14.9 m

 India 1,800

 Saudi Arabia 1,638

 UK 1,245

 Oman 1,037

 Pakistan 607

 US 607

 China 540

 Iran 472

 Germany 462

 Kuwait 419

Feeder cities  
drive growth

Doha and London, two of 
Dubai’s top five feeder 
cities, accounted for more 
than two million visitors 
and spending in excess of 
US$5 billion between them 
last year.

Source of visitors by region (% in Jan-Dec 2016)

Visitors in 2016 from top 10 source markets 
(’000 visitors)

Source: Department of Tourism and Commerce Marketing (DTCM) 

Source: Department of Tourism and Commerce Marketing (DTCM) 
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Market Conditions
In common with many leisure and 
consumer sectors, such as airlines, 
the travel trade and the hotel 
industry, we are susceptible to 
market conditions which are 
frequently beyond our control. 
These can range from a slowdown 
in consumer spending as a result 
of rising interest rates, decreasing 
disposable income, or a drop in 
confidence about the economic 
outlook, and weakening currencies. 
But while these factors may have 
a short-term impact, other market 
forces can lessen the effect, or 
mitigate them.

According to Dubai’s Department 
of Tourism and Commercial 
Marketing (DTCM), inbound tourism 
to the city grew at 5 percent in 2016 
compared to 7.2 percent growth  
in 2015. While the growth rate falls 
short of the projected 8 percent 
annual growth, the top ten source 
markets grew by 7 percent in 2016. 
There was a 12 percent increase  
in the number of Indian tourists 
visiting Dubai, bringing the number 
of overnight visitors to 1.8 million; 
a 6 percent increase in the 
number of tourists from Saudi 
Arabia, totalling 1.6 million, and  
a 5 percent increase in visitor 
numbers from the UK, with  
1.2 million holidaying in the city.

Notwithstanding this growth,  
the strong dollar and economic 
uncertainty in Dubai’s key inbound 
tourist source markets may yet have 
an impact on 2017 performance. 
Further, we also have to confront 
the occasionally cyclical nature  
of the theme park business where 
other forces, such as the hot 
weather of the summer months 
and Ramadan, can play a part.

Critically from a DPR perspective, 
there are drivers which could  
help mitigate negative market 
conditions: the Dubai effect, DPR’s 
diverse offering and the rapid 
growth of the theme park industry.

The Dubai Effect
Dubai is a city of superlatives.  
Its bedrock is ambition and 
achieving the impossible, which  
it has managed within the  
space of two generations. The 
city’s strategic location at the 
crossroads of East and West has 
served it well as a destination  
for tourists, and as a magnet for  
a multi-cultural, multi-national 
workforce attracted by a quality 
of lifestyle and service unrivalled 
anywhere else in the world.

Approximately three billion people 
live within a four-hour flight to 
Dubai, and six billion within eight 
hours. Many countries within the 
four-hour flight radius (which 
includes the MENA region and 
South Asia) have limited leisure 
and entertainment attractions, 
making Dubai a highly attractive 
destination with its world-class 
transport infrastructure and 
leisure and entertainment options.

The city has a highly diversified 
base of international visitors, with 
about 70 percent coming from 
outside the region. Close to  
15 million international overnight 
visitors travelled to Dubai in 2016, 
making it the world’s fourth most- 
visited city and ahead of New York, 
Singapore and Tokyo, and top 
ranked in the Middle East and 
Africa. Of these visitors, 80 percent 
travelled for leisure purposes.

Perhaps of greater significance  
is Dubai’s quantum leap last year 
to achieve global top ranking in 
international visitor spending of 
US$31.3 billion, an increase of 11 
percent on the previous year, and 
one-third higher than second-
placed London.

Further, there exists a climate of 
collaboration with one common 
objective: to maintain Dubai’s 
status as one of the great 
destination cities of the world. 

For example, the UAE decided  
last year to grant Chinese tourists 
visa-on-arrival, which was 
followed early this year with 
Russian tourists being granted 
similar visa treatment.

The move is likely to have a 
positive impact on Dubai tourism, 
which last year witnessed 20 
percent growth in the number of 
Chinese visitors, taking the total 
number past the 500,000 mark 
for the first time. 

Similarly, 100,000 additional hotel 
bedrooms to accommodate the 
growth in visitor numbers have 
been earmarked for construction 
by 2020, when the city hosts 
World Expo, which is expected  
to attract 25 million visitors over  
a six-month period. 

Meanwhile, the ongoing 
transformation of Dubai continues 
with the completion of major 
projects that continue to change 
the leisure and entertainment 
landscape. The opening of the 
3km Dubai Water Canal, the 
construction of the world’s largest 
ferris wheel, Ain Dubai, and Dubai 
Safari Park, as well as the opening 
of the 2,000-seat Dubai Opera 
and the indoor theme park IMG 
World of Adventure, enhance its 
reputation as a city which offers 
something for everyone.

These trends look set to continue. 
Dubai is well on track to achieving 
the guidelines of 20 million  
visitors by 2020, and increasing 
the tourism sector’s economic 
contribution, as set by His 
Highness Sheikh Mohammed Bin 
Rashid Al Maktoum, Vice-President 
and Prime Minister of the UAE and 
Ruler of Dubai, in Dubai Tourism 
Vision 2020.

Market Overview continued

Sources:

1 PricewaterhouseCoopers based on World Bank data

2 MasterCard Worldwide: Global Destination Cities Worldwide Index Report 2016

3 Emirates NBD Dubai Economy Tracker

4 Emirates NBD Sector Economics Report – January 2017
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The Largest Integrated Theme 
Park Destination in the Region
DPR is now ideally positioned to 
ride the crest of this tourism wave 
and to fill the significant demand 
for theme parks in the Middle  
East and wider region, which has 
lacked a world-class multi-theme 
park destination until now.

Despite the market forces 
referenced previously, the official 
opening of DPR has coincided 
with an upturn in business 
conditions in Dubai’s private 
sector economy, with firms 
signalling their most upbeat 
business outlook for 18 months.

The Emirates NBD Dubai Economy 
Tracker Index has now posted 
above the 50 benchmark – a useful 
indicator that the non-oil private 
sector economy is generally 
expanding – for 10 consecutive 
months and there was a robust 
improvement in business 
conditions during December, 
largely driven by travel and tourism.

These trends were matched  
by a 7.2 percent increase in 
passenger traffic at Dubai 
International Airport (DXB)  
during the year.

In December alone, 7.7 million 
passengers passed through the 
airport, recording the highest 
monthly traffic figure in Dubai 
International Airport’s history  
for the second time during 2016. 
The Indian subcontinent was the 
fastest-growing region.

Any overview of the market  
needs to balance the positive  
and negative forces at play and, 
where necessary, to put these  
into context. We regard the 
quality and sheer scale of DPR’s 
attractions, combining the 
convenience of an on-site 
family-friendly hotel with the 
novelty of a retail and dining 
destination, as a powerful magnet 
for the untapped theme park 
market in the GCC, wider MENA, 
and for people living within a three 
to six-hour flight from Dubai.

Theme Parks – A New  
World Force in Leisure
In its Global Attractions 
Attendance Report 2015, the 
Themed Entertainment 
Association (TEA), in association 
with AECOM, stated that the 
expectations being announced 
with regard to future numbers  
of visitors to Dubai theme  
parks were ‘very high’. But the 
Association conceded that it has 
already been surprised by the 
Middle East and that a Dubai 
effect does exist. 

Theme parks are often large, 
capex-heavy investments, but 
their support of the tourism 
infrastructure and their 
integration into transportation 
services, the hospitality industry 
and associated services often 
means they have a wider 
economic impact on their host 
cities. The UAE currently has  
five theme parks open, with an 
additional three set to open by  
2020 – all will contribute towards 
increasing family-oriented 
tourism to the country. 

A recent report by US property 
consultant Colliers International 
states that theme park attendance 
in the UAE is expected to grow to 
19 million visitors by 2020, and that 
the correlation between tourist 
arrivals and theme park attendance, 
which is currently 80 percent,  
is set to significantly increase.

Source: BMI Research; AECOM; Dubai Parks and Resorts; IMG Worlds of Adventure; Miral; Yas Island; Colliers International, 2016. 

Note: 2020 figure also includes Dubai Parks and Resorts, IMG Worlds of Adventure and Warner Bros Abu Dhabi. Theme Park attendance includes domestic  

and international visitors.

UAE arrivals

Expected theme park attendance

Ferrari World 
Yas Waterworld 
Aquaventure 
Wild Wadi

Expected 
theme park 
attendance

20202011 2012 2013 2014 2015

2.80  
million

2.89  
million

2.66  
million

3.74  
million

3.70  
million

19.0  
million

11.61  
million

12.85 
million

14.13 
million

15.31 
million

16.47 
million

Correlation between theme park attendance and tourist arrivals in UAE
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